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© Conversions are now reported based on impression time!

Conversion metrics are now reported based on the time and date of the impression.

Im this view, you may see incomplete conversions based on the date range and attribution window selected. You can adjust the conversion method by customizing columns in the manage table. Learn mc
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Metrics 4
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Cost =

6,106.40 SAR
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H Scheduled running

Purchase value (website) +
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Il Columns: Reporting «

Amount spent -
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Last month | Aug1-31,2025 = 4 ) She

v B

+ New campaign =
Download Feedback
Top insights for your account {Aug 4 - Aug 31 compared to Jul 7 - Aug 3)
The total conversion value across 2 enabled campaigns increased by 11,206.23 @
See details

« Of the 2 campaigns, 1 had an increase in conversion value and 1 had a decrease. Your campaign PMAX - 15 Aug was the top contributor, with an increase of 11,374.32 conversion value.
« Potential reasons for this change: budget changed for 1 campaign, bid strategy target changed for 1 campaign, ads eligibility changed for 1 campaign, and assets changed for 1 campaign.

Google Al is experimental. Terms

= Purchases/Sale » Conv.value/ ¢c. = Purchases/Sales * Cost

+ =
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